
Towards a robust digital transformation

Electronic portal for 

graduates

King Saud University

Annual report for the fiscal year 2024



My first goal is for our country to 

be a leading model in the world in 

all areas, and I will work with you 

to achieve that.

Custodian of the Two Holy Mosques 

King Salman bin Abdulaziz Al Saud
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Our ambition is to build a more prosperous country 

where citizens find what they desire. The future of 

our country, which we are building together, we will 

not accept anything less than making it at the 

forefront of the world.

His Royal Highness

Prince Mohammed bin Salman after Abdulaziz Al 

Saud
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King Saud Univers i ty ' s  focus  is  pr imar i l y  on 

qual i t y  educat ion,  sc ient i f ic  research and 

ent repreneursh ip,  in  order  to  prepare  and 

qua l i f y  900 young peop le  wi th  the knowledge 

to  become the leaders  o f  the count ry in  the 

fu ture .

King Saud Universi ty Act ing Rector

Prof .  Dr .  Abdul lah b in  Salman Al -Salman
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“We seek to provide an attractive and stimulating

academic environment to ensure distinguished

educational outcomes that are in line with economic

development plans and the challenges of the era,

and that achieve the ambitions of the rulers and

contribute, Allah willing, effectively to the Kingdom’s

launch, prosperity, and competition among the

world’s major countries”

Vice Rector of University for Educational and Academic Affairs

Prof. Dr. Mohammed bin Saleh Al-Nami
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Towards a robust digital transformation



M a i n  p a r t n e rG o l d e n  P a r t n e r

Thanks and Appreciation



P r e a m b l e



Introduction

D i g i t a l t r a n s f o r m a t i o n i s a k e y e n a b l e r f o r a c h i e v i n g t h e K i n g d o m ' s V i s i o n 2 0 3 0

t o w a r d s a v i b r a n t s o c i e t y , a t h r i v i n g e c o n o m y a n d a n a t i o n o f a m b i t i o n s t h r o u g h b u i l d i n g a

d i g i t a l s o c i e t y , e c o n o m y a n d n a t i o n ; a s t h e e l e c t r o n i c a l u m n i p o r t a l i s t h e d i g i t a l w i n d o w

t h a t t h e u n i v e r s i t y p r o v i d e s t o c o m m u n i c a t e w i t h n a t i o n a l o r g a n i z a t i o n s t o s u p p o r t d i g i t a l

t r a n s f o r m a t i o n t h r o u g h o p e n i n g e l e c t r o n i c c o m m u n i c a t i o n c h a n n e l s t h r o u g h i t s v a r i o u s

p a g e s w i t h a l u m n i a n d t h e b u s i n e s s c o m m u n i t y , t o e n h a n c e t h e i r a f f i l i a t i o n a n d

p a r t i c i p a t i o n a n d h e l p i n t h e i r g r o w t h a n d e n a b l e t h e m t o c o n t r i b u t e t o d e v e l o p i n g t h e

u n i v e r s i t y ' s p r o g r a m s i n a w a y t h a t i s c o n s i s t e n t w i t h t h e e x p e c t a t i o n s o f t h e l a b o r m a r k e t

a n d c o n t r i b u t e t o s e r v i n g t h e c o m m u n i t y a n d i m p r o v i n g t h e q u a l i t y o f l i f e .

A s t h e u n i v e r s i t y ' s a l u m n i c e n t e r i s t h e e n t i t y r e s p o n s i b l e f o r p r e p a r i n g g r a d u a t e

i n i t i a t i v e s , p l a n s , p r o g r a m s a n d p r o j e c t s r e l a t e d t o t h i s , i t h a s w o r k e d t o a c h i e v e a s e t o f

i n i t i a t i v e s i n c o o p e r a t i o n w i t h g o v e r n m e n t a l a n d p r i v a t e o r g a n i z a t i o n s w i t h e x p e r t i s e i n

t h e f i e l d o f d i g i t a l t r a n s f o r m a t i o n , a n d h a s b e e n k e e n t o o v e r c o m e a l l o b s t a c l e s a n d

a c c e l e r a t e t h e a c h i e v e m e n t p r o c e s s .
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Executive Summary

The Alumni Center represents the pivot point to enhance communication between the university and all of us, as

it seeks to achieve excellence in supporting graduates by providing development services and programs that keep

pace with the developments of the renewed labor market, relying on strategic visions aimed at building a qualified

national workforce that contributes to achieving the Kingdom's Vision 2030.

This roundup reviews the efforts made to enhance the operational efficiency of the portal during the fiscal year

2024 AD, which aims to enable graduates to engage in the labor market and develop their cooperation, facilitating

communication between graduates and institutions contributing to providing job opportunities. The portal also

focused on developing new strategies that support digital transformation and increase awareness of labor market

requirements by achieving the highest quality standards and facilitating access to data and services.

The portal was designed according to a methodology that takes into account efficiency and innovation in providing

services, targeting multiple categories including students and graduates of King Saud University, institutions and

institutions, in a way that enhances cooperation and integration between them
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The report also included a description of the portal's biggest event, as this year 2024 witnessed the launch of

the second version of the graduates' portal, and enhancing the graduates' experience by providing

comprehensive and integrated services, starting from documenting graduates' data to facilitating communication

with employers and providing the necessary guidance for integration into the labor market. This event coincided

with the introduction of new innovative services, reflecting the center's keenness on continuous development.

The center also achieved remarkable achievements on the digital level, as the portal met the targets specified in

the performance indicators, and intensive digital interaction with users, as the portal recorded a great leadership

in the number of registrants, which reached more than 28,330 thousand beneficiaries during the year, while

more than 575 entities participated from the public and private sectors. Electronic services witnessed

remarkable growth, reflecting the expansion of the portal and the increase in its social and economic value. We

hope that this report will contribute to strengthening the relationship and communication between graduates and

the university and supporting their career path in order to achieve their ambitions and future aspirations
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Establishment



E s t a b l i s h m e n t  o f  A l u m n i  C e n t e r

The Alumni Center is affiliated to the Office of the Vice Rector for Educational and Academic

Affairs at King Saud University. It was established in 1435 AH by the decision of His

Excellency the Rector of the University, No. 1/2/374089, and was issued on 28/01/1435 AH. It

works to build a permanent interactive relationship between the university and its graduates

and to achieve the goals of the Kingdom’s Vision 2030.
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S t r a t e g i c  D i r e c t i o n s  o f  A l u m n i  C e n t e r

Vision
Bu i ld ing a permanent in te rac t i ve re la t ionsh ip between

t he un ive rs i t y and i t s g radua tes .

Message
Devo t ing the graduates ' sense o f be long ing and

enhanc ing the i r pa r t i c ipa t ion by open ing channe ls o f

commun ica t ion and con tac t w i th the un ive rs i t y to

con t r ibu te to deve lop ing the i r know ledge and sk i l l s , and

deve lop ing the un ive rs i t y ' s p rog rams in l i ne w i th the

requ i rements o f the labor marke t ; in suppor t o f the

un ive rs i t y ' s m iss ion , goa ls and v is ion .
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▪ Building a true partnership between the university and its graduates to achieve the

vision of KSU2030.

▪ Strengthening belonging and loyalty to the university.

▪ Supporting graduates in the field of employment, training and exempt guidance.

▪ Contributing with the public and private sectors to cooperate in implementing

programs and initiatives related to training, qualification and employment.

▪ Raising the skill and exemption level of graduates by providing consulting services

and workshops to keep pace with the requirements of the labor market. We will

solve

▪ Providing effective consulting support to the university's units and programs in the

fields of graduates and training opportunities that meet the renewed requirements

of the labor market.

▪ Raising the level of operations and partnerships with the public and private sectors

that address graduates' issues and aspirations.

▪ Developing the benefit from graduates' experiences after entering the labor market

▪ Spreading the culture among graduates for their role in developing educational

curriculum plans.

O b j e c t i v e s
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Alumni  Center  Programs 

and Ini t iat ives



Electronic Portal Initiative

K ing Saud Un iv e rs i t y seek s to ach ieve exce l lence and qua l i t y in a l l i t s se rv i ces

and e f fo r t s , and to ach ieve i t s goa ls a t the h ighes t leve l , a s i t s g radua tes a re the

t rue face o f i t s e f fo r t s , and the fam i l y tha t re f le c ts the po l i c ies o f deve lopmen t o f

the un i ve rs i t y , and the p rov i s ion o f spec ia l i s t s , s k i l l ed pe rsons and c rea t i ve m inds

to con t r ibu te to the cove rage in a l l i t s f i e lds . I t pa id g rea t a t ten t ion to g radua tes a s

they a re the f i r s t o f i t s p roduc t ion , so the idea o f es tab l i sh ing a spec ia l i zed cen te r

c once rned w i th g radua tes came and con t r ibu tes to enhanc ing the i r in teg ra t ion and

pa r t i c ipa t ion and open ing up commun ica t ion channe ls w i th them in the sho r tes t and

eas ies t way and inves t ing in the t rend towa rds d ig i ta l t rans fo rma t ion , wh ich i s a

p resump t i ve goa l b y c rea t ing an e lec t ron i c p la t f o rm "Gradua tes Po r ta l " based on a

pe rmanen t in te rac t i ve re la t ionsh ip be tween the un i ve rs i t y and i t s g radua tes , and

a ims th rough i t to deve lop the i r k now ledge and s k i l l s and enab le them to sea rch fo r

j ob oppor tun i t i es fo r the un i v e rs i t y ' s m is s ion , goa ls a n d v i s i on .
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Electronic Portal Initiative

K ing Saud Un ive rs i t y i s unde r tak ing th is t ype o f qua l i ta t i ve dev e lopmen t w i th in i t s

s y s tem w i th the g radua te , the company and the ins t i tu t ion , and bu i ld ing a

pe rmanen t re la t i onsh ip be tween them to exchange in fo rma t ion , i deas , expe r ienc es

and op in ions be tween the un i ve rs i t y and i t s g radua tes and be tween the g radua tes

t hemse lves . I t i s a gu id ing re fe rence tha t can be used in the deve lopment c i rc les

t ha t the un i ve rs i t y seeks and a deve lopmen t f ie l d fo r the needs o f the labo r mark e t

a n d s oc ie t y .

13



Graduate Portal Methodology

(Creativity and 
Innovation -

Creativity and 
innovation in 
addressing 

challenges and 
aligning with 

strategic trends in 
digital 

transformation.
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(Evaluation) -
Achieving services 
for the strategic 
directions of the 

university.

(identify the 

need) identify 

the needs

(Testing) - Subjecting 

services to public 

value achievement 

criteria that include 

social, economic and 

governance impacts.

Development -
qualitatively 

improving the 
beneficiary 
experience

(Analysis) -

Define and 

classify a set of 

services 

according to the 

nature of the 

service and the 

beneficiary circle.



Categories benefiting from portal

King Saud 

University 

students
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King Saud 

University 

graduates

Entities and 

institutions



A l u m n i  P o r t a l  S e r v i c e s



Alumni

A space to communicate with colleagues at the university and search for them

using different search criteria and a fellowship request 9 to send messages and

opportunities to each other. As well as liking and commenting on the contributions

of students and graduates on their colleagues and re-explaining them as a means

of discussion and appreciating each other's contributions. As well as displaying

suggested colleagues based on academic achievement, interests and other

criteria.

The orientations of the alumni service aim to increase the achieved value through:

Enabling students and graduates to communicate with their colleagues at the

university and search for them

Sharing professional opportunities among students and graduates.

Appreciating and discussing the contributions of students and graduates with each

other

Enhancing communication between students and graduates.

16

28,330 

users



Events

A page dedicated to  a l l  events  and occas ions he ld  by the Alumni  

Center  and the Univers i ty  and of  in terest  to  s tudents  and graduates

The or ientat ions of  the events serv ice a im to  increase the ach ieved 

va lue through:

Enabl ing s tudents  and graduates to  be in formed of  a l l  events  and 

occas ions that  in terest  them to  par t ic ipate in .

Improv ing and developing the sk i l ls  and knowledge of  s tudents  and 

graduates

17

+250 

users 

outside 

University

4379+ 

registered 

users

15 Events



Groups

It means activating the communication channels of the alumni units in the colleges with 

the students and graduates through the groups page in the portal as a link between the 

students and graduates with their colleges.

The groups service orientations aim to raise the achieved value through:

Building a relationship between students and graduates and enhancing their belonging 

and loyalty to the university.

Enabling students and graduates to be informed about the activities and activities of the 

college that bind them.

18

24 Colleges +1280 

members



Career 

Guidance

19

The portal provides professional guidance services and consulting groups and 

specialized individuals in the public and private sectors to display and schedule 

voluntary sessions and provide them to those seeking help.

The orientations of the professional guidance service aim to increase the achieved 

value through: Attracting consulting bodies and specialized experts.

Developing the skills of university students and graduates and preparing them to 

enter the labor market, raising the professional efficiency of graduates and training 

them on the skills necessary for the labor market and future professions, and 

raising the employment rate for university graduates.

40 

speaking 

advisors

+3200 

Guidance 

sessions

+2000

Executed 

sessions

+14 

workshops
+5550 

Beneficiaries



Jobs and 

training

The porta l seeks to enable external part ies to display job and

train ing opportuni t ies through i t for graduates and to view the CVs of

appl icants, as wel l as faci l i tate the process of searching and apply ing

for these opportuni t ies by graduates and join ing them.

The direct ions of the job and train ing serv ice a im to increase the

achieved value through: At tract ing companies and inst i tu t ions and

register ing in the porta l .

Provid ing jobs and train ing programs for graduates regis tered in the

porta l .

Support ing graduates to jo in the labor market and improve their

qual i ty of l i fe .

20

75 

chance 

members

7646 

applicants

909 job 

and 

training 

chances

530 

Entities



Offers and 

promotions

Providing discounts and integrated promotional offers from many 

commercial companies to beneficiaries on the portal through the 

electronic graduate card.

The orientations of the promotional offers service aim to increase the 

achieved value through: enabling companies and institutions to 

participate in the community, raising the efficiency of services, and 

creating a competitive environment among the offer providers.

Achieving the descriptive targets.

21

+45 Entity 8200+ 

Beneficiaries



Qua l i t a t i v e  

a c h i e v e me nt s



Launching the second version of the graduates portal

22

Under the pat ronage of His Royal Highness Pr ince Faisa l b in Bandar b in Abdulaz iz , the most

d is t inguished of the Riyadh region, H is Excel lency the Pres ident o f K ing Abdul lah Univers i t y , Prof .

Dr . Abdul lah bin Salman Al -Salman, launched the second edi t ion of the elect ron ic graduates por ta l

on August 26, 2024.

This edi t ion is an extens ion of the successes achieved by the f i rs t ed i t ion , which wi tnessed

dis t inguished achievements and honorable mi les tones . The second edi t ion aims to improve and

develop the por ta l p rocedures , and fac i l i ta te and ease the tasks of serv ice prov iders , which

cont r ibutes to ra is ing the qual i ty o f serv ices prov ided and meet ing the needs of por ta l users

accord ing to the highest s tandards .

This ed i t ion prov ides advanced fea tures tha t cont r ibute to enabl ing graduates to take fu l l

advantage of the improvements and add i t ional features prov ided by the por ta l , and also al lows

ent i t ies to manage thei r data and update informat ion re lated to submi t ted appl icat ions wi th ease.

This development ref lec ts the keenness of the Graduates Center to enhance opera t ional

ef f ic iency in a way that meets the aspi ra t ions o f graduates and achieves the h ighest leve ls of

qual i ty and re l iab i l i t y .



New Services

Within the framework of the Alumni Portal’s efforts to extend its services and enhance the beneficiaries’

experience, and in line with the launch of the second edition of the portal, the Alumni Center launched two

new services this year:

1- Success Stories Program

This program aims to highlight the success 

stories of distinguished leaders who have 

passed through the halls of King Saud 

University, while reviewing their inspiring 

experiences in the labor market. The 

program contributes to enhancing the spirit 

of ambition among new graduates and 

motivating them to achieve their 

professional goals.

23

2-Mobile application: 

The application allows graduates to benefit 

from the portal's services easily and quickly 

via their smartphones. The application also 

includes multiple features, including 

updating personal data, accessing job 

opportunities, and viewing the latest news 

and events for graduates, which enhances 

the efficiency and ease of communication 

with users.



Digital Achievements of Graduate Portal

N u m b e r  o f  

r e g i s t e r e d  

2 8 3 3 0

24

Visitors

+250

Serv ices

7

En t i t i es

+575



Number of registered 

students and graduates

50

70

Number of registered entities 

from the public and private 

sectors

75

287,5

Number of offered 

services

150

175

Events services 

number of users

75

231

Performance Indicators
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Target value

Actual value

Target value

Actual value

Target value

Actual value

Target value

Actual value



75

640

ن م لمستفيدين  د ا  عد

لوظائف و  خدمة ا

التدريب

70

7,5

88

138,8

75

159,7

ن م لمستفيدين  د ا  عد

لعرضو  خدمة ا

الترويجية
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لمستفيدين د ا  عد

لمجموعات ن خدمة ا م

لمستفيدين د ا عد

لمهني د ا لارشا ن خدمة ا م

Target value

Actual value

Target value

Actual value

Target value

Actual value

Target value

Actual value

640 %

75%

Number of 

beneficiaries of the 

promotional offers 

service

Number of 

beneficiaries of the 

jobs and training 

service

Number of 

beneficiaries of the 

group service

Number of 

beneficiaries of the 

career guidance 

service

Performance Indicators



S t a t i s t i c s



Statistics
Registered in the portal  for three years

28330

21423
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Events

2
3
7
8

Number of events and registrants on the events page

2023

2022

4
3
7
0

2
5
0

2024

• Registered service users

• Appropriate

• Service users from outside the university
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Groups in colleges

Number of colleges, members and number of posts on the groups page

Number of members

Number of colleges

Number of subscribers200

80
22

1075

1280

133

140

2424

202220232024

29



Career Development

N u m b e r  o f  s e r v i c e s ,  c o n s u l t a n t s  a n d  b e n e f i c i a r i e s  o f  t h e  

p r o f e s s i o n a l  d e v e l o p m e n t  p a g e

ن ي ر ا ش ت س م ل ا

ت ا س ل ج ل ا

ت ا س ل ج ل د ا  عد

ة ذ ف ن م ل ا

ل م ع ل ت ا شا د رو عد

B e n e f i c i a r i e s

40
33

33

3200

3200

2000

1180

440

14

7

10

5550

4590

4224

2024

2023

2022

30

Number of 

implemented 

sessions

SessionsNumber of workshops

Advisors



Jobs and training

Number of entit ies, job and training opportunit ies, and beneficiaries of 

the jobs and training page

ة ل ج س م ل ت ا ا جه ل د ا عد

ئف وظا ل ل ة  ب بوا ل ي ا ف

اولتدريب

ن على ي م د ق ت م ل د ا  عد

تدريب ل ئف او وظا ل  ا

ة ب وا ب ل ي ا ف

ن ي ق ح ت ل م ل د ا  عد

ة ي ف ي ظ و ل ص ا فر ل ا ب  

اولتدريبية

ة ي ف ي ظ و ل ص ا فر ل د ا  عد

ة م د ق م ل ية ا ب لتدري  او

ة ب وا ب ل ي ا ف
144

1933

909

358

7646

7438

6517

738

75

75

2024

2023

2022

530
135

31

0

Number of job and 

training 

opportunities 

offered on the 

portal

Number of entities 

registered on the portal 

for jobs and training

Number of job 

and training 

applicants on the 

portal

Number of those 

enrolled in job 

and training 

opportunities

1933

909



Promotion offers

Number of beneficiaries

Number of participating entities

20226
3
8
7

2023

8
2
0
0

2024

32

Number of entities and beneficiaries of the promotional offers page



About report

33

This report was prepared to highlight the most prominent 

achievements of the Gulf Gateway during the year 2024 AD, in 

cooperation with various sectors, in an effort to achieve the 

Kingdom’s Vision 2030, its ultimate goal, which is to place the 

Kingdom among the ranks of digitally advanced countries.



Social Media
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